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NFA Mission Statement
The mission of the NFA is to 

work diligently to ensure that the 
Fireworks Industry is regulated in 
a fair and sensible manner.  We 

promote Safety within the industry 
and to the Consumers that use 

our products. The NFA was 
established to serve the members 
no matter whether a company or 
an individual. The NFA promotes 
the Safe Use of Fireworks in all 

sections of the industry.
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Not only is the bankruptcy of one 
of the largest carriers of fireworks 
(Hanjin) troubling those affected 
in the fireworks industry, but 
also garnering attention are the 
CPSC proposal to bring back the 
‘calibrated ear’ test along with dis-
secting a consumer firework item 
to test for the amount of metal 
powder content. These topics and 
much more were discussed at the 
annual National Fireworks As-
sociation (NFA) Expo held this 
past September in Grand Rapids, 
Michigan.

The week was filled with seeing old 
friends, some who would call them 
their “fireworks family”, seeing 
new product at the nightly demos, 
making new contacts and meeting 
new overseas companies to bring 
in new product for next season. 

There were eight different seminars on topics covering insur-
ance, NFPA codes, DOT Training, and a history of consumer 
fireworks manufacturing in the U.S., among others.

Each of the 
four nights 
offered at least 
eight different 
demos. Some 
had to be 
postponed to 
another night 
due to a harsh 
deluge of rain 
and wind. On 
one magical 
night free of 
rain, a won-
derful display 
was presented by Jeremy Kovac of Aerial FX, Inc. for NFA’s 
tribute to John Blogin. During the display, there were John 
& Nancy’s wedding photos and other photos of John and his 
hobbies being shown on a big screen TV. Then at that night’s 
After the Smoke gathering, there was a magician showing off 

HANJIN, NFPA, & DOT DOMINATE NFA EXPO
by Betty Musselwhite, Co-Editor, American Fireworks News

his magical tricks, also in tribute to John. He loved magic.

There was much discussion about the Hanjin Shipping 
bankruptcy and the 
containers waiting 
on the water before 
they can dock. 
Eventually those 
containers will be 
delivered to their 
final destination, 
but the whole fiasco 
will take at least two 
more weeks to calm 

down.

Another discussion was about the CPSC and their irrational 
ways of controlling the consumer fireworks industry. Besides 
using their ‘calibrated ear test’, which is where one CPSC 
investigator used his 
own ear to test how 
loud a particular 
product was and then 
decide to flag it or 
pass it, now they want 
to actually dissect an 
item and test it for its 
metal powder content. 
But what they don’t 
understand is differ-
entiating between the 
metals naturally found 
in the clay that is used 
and the actual amount 
of metals in the stars 
and other compo-
nents. They want to 
develop a machine to 
calculate all these ele-
ments. This is a very 
serious issue. Public 
comment is available 
only until October 
6th, so visit the CPSC 
website at www.cpsc.gov 
for more information 
and to place your com-

Garry Hanson, Reta Lantis, Nancy Blogin, 
Don Lantis, & Georgia Martinson

Stacy Schneitter-Blake, Monica Myers-
Richardson, Tracy Schneitter-Siewert

Table centerpiece at the After the Smoke 
made special by the Schneitter sisters 
for a tribute to John Blogin “A Magical 

Night to Remember John Blogin”. Original 
design by Tracy Schneitter-Siewert.
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ments.
One other issue 
was the Federal 
Motor Carrier 
Safety Admin-
istration and 
electronic logs. 
By December 
17, 2017, all 
commercial 
vehicles must 
have electronic 
logs. But there are 
deviations that we in the fireworks industry deal with includ-
ing when operating under a hundred airmile radius, which 
allows that you don’t have to log at all. There are other devia-
tions that must be brought to FMCSA’s attention so we don’t 
have to deal with complying when it doesn’t fit our situation, 
especially during the 4th of July.

The NFA Expo is an excellent opportunity for fireworks 
manufacturers or importers to demo their product to poten-
tial wholesalers and distributors/retailers. The sign-up starts at 
midnight on April 1st each year, and all the slots are filled by 

Sylvia Liu of TopGun Fireworks 
Jason Musselwhite of Pyro Direct

9 a.m. the next morning. By 11 a.m. there is a lengthy waiting 
list. How to decide how long each company has to show their 
products depends on each city in which the Expo is taking 
place. There is usually a curfew; all loud booms & bangs must 
be over by a certain time, usually 11 p.m. Dark starts around 
8:30, so that doesn’t allow much time to fit everyone in each 
night.

Another great opportunity for attending the Expo is the Trade 
Show. There were 200 booths this year, 30 more than last year. 
And 123 companies with booths, 18 more than last year.

This year’s attendance of the Expo was unprecedented. There 
were over 200 that signed up at the Expo. With over 1200 
members total, 43 states are represented and members from 
foreign countries are increasing. 

Garry Hanson was voted in as new Vice-President. Bob 
Kellner retained his position as Treasurer. The NFA Board 
now consists of: President: Don Lantis, Vice-President: Garry 
Hanson, Secretary: Howard Fry, Treasurer: Bob Kellner, and 
Executive Director, Nancy Blogin.

Next year’s NFA Expo is in Erie, Pennsylvania at the Court-
yard Erie Bayfront Hotel from September 5-9.

Save Big With Container Dropshipping

Innovative, High Quality Products

Private/Custom Labeling Available

Design Your Own Effects and Color 
Combinations

High Definition Product Videos High Definition Product Videos 
Available

Make more money this year with

Call Today!

Cutting Edge
Fireworks 

800-766-1277
w w w. c u t ti n g e d g e f i re wo r k s . c o m
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Make sure to say “NFA EXPO” or “NATIONAL FIRE-
WORKS” to get our special rate of $115.00 (Single or 
Double Occupancy)

HOST HOTELS:
COURTYARD ERIE BAYFRONT
2 SASSAFRAS PIER ERIE, PA 
US/CANADA TOLL-FREE: 1 (888) 236-2427
LOCAL: (814) 636-1005
FAX: (814) 240-7246
CHINA TOLL-FREE  4008 300 251
HONG KONG TOLL-FREE  80 096 2509
www.marriott.com/hotels/travel/eridt-courtyard-erie-
bayfront/

SHERATON ERIE BAYFRONT
5 WEST BAY DRIVE ERIE, PA
US/CANADA TOLL-FREE: 1 (800) 325-3535
LOCAL: (814) 454-2005
FAX: (814) 454-2009
CHINA TOLL-FREE 4008 688 688
HONG KONG TOLL-FREE 3051-2888
www.sheratoneriebayfront.com/

GET YOUR RESERVATION MADE FOR 
THE 2017 NFA EXPO IN ERIE, PA

SEPTEMBER 5-9th
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A few words from the newly elected NFA Vice President.
I would like to thank all of you for having the confidence to vote me in as your new VP. It was 
good to have so many people running for this position. To me that shows the NFA membership has 
a large number of members that want to be active in the Fireworks & Pyrotechnic industry.

It has been my pleasure to have been the NFA’s NFPA representative for all of these decades and will continue to do so.
Hope everyone that attended had a great time, we sure did. Lots of walking was the order for this convention. Not even 
the rainy weather could stop all of the great demos for too long. It was fun to see old friends, place faces on those we have 
talked with for years but never met, and make new friends.

The NFPA seminar was full and had standing room only left during last week’s NFA convention. We had lots of good 
questions posed to Andy Nicholls & myself. Hopefully we will be able to do that again as there is always NFPA codes be-
ing either amended or new issues to be addressed for our industry.

I will follow the lead of the NFA charter and try and bring more pertinent information concerning our Industry as quick as 
I can to share with you all. 

There are many issues that are on the docket right now, CPSC Audible Effect Federal register posting and the public com-
ment period closing soon. 

OSHA new proposed PSM & SDS requirements. (This one has a lot of issues for compliance!) 

USDOT PHMSA hours of service and electronic monitoring devices and applicable data acquisition, collecting, and filing, 
and new packaging marking size; new requirements for your USDOT Awareness Security Plan & Training. 
GOOD news for once from the USDOT PHMSA on packaging and labeling of returning fireworks products from whole-
sale & retail outlets back to the warehouse without having to train all of the employees in the pipeline and at those loca-
tions. 

EPA (Environmental Protection Agency) is looking at fireworks debris from spent/used cakes, finale boxes, disks, cover 
wraps, & tubes for possibly being hazardous debris. This goes for display site cleanup and performed in a timely method. 
This goes to environmentally friendly; chemicals, formulas, & smoke. Recycle everything that can be recycled and setup 
green practices in your company polices. Repurpose everything you can which is a sound economical business plan prac-
tice.

CFATS (Chemical Facility Anti-Terrorism Standards) and the DHA (Department of Homeland Security) has issued a 
new directive and will/is changing many requirements as of July 2016. This is for those who manufacture or have certain 
threshold amounts of chemicals on their premises. The threshold quantities are smaller than you may think.

BATFE ruling on Visco Fuse sales and usage on consumer fireworks and their position on that ruling. Maybe the industry 
can apply for a variance on this?

Maybe in the future we can have more seminars on these subjects and issues. Please respond to us if you want this to go 
forward. 

Thank you, Garry Hanson

Letter From The Vice President
Garry Hanson - President, Precocious Pyrotechnics, Inc.



Story behind handout bags at NFA Expo
   If you were at this year’s NFA Expo., you were given a handout bag upon 
arrival that was as cute as could be and very meaningful to mine and John’s 
families. 
The Board of Directors decided to dedicate the Expo to my late husband, John 
Blogin, who passed away last January for his dedication to the NFA.  
Mike Romano suggested 
the theme be Pyro Magic,  

since John had performed Magic as a hobby for over 50 
years, including taking magic tricks to China with us on trips to 
entertain the children.
 
Robert Kellner has a wonderful graphic artist that works for 
him, by the name of Mike Mattocks.  Mike volunteered to 
design the bags for us.

Many of you who knew John from years past knew he always 
had a heavy black mustache.  And everyone who knew us well 
knew that I always called John, “JB”.  Mike hit the nail on the 
head with the design so perfectly, that when I saw it, I phoned 
him and said, “You made me cry, it is perfect!”  Mike’s reply 
was, “I wanted you to like it, but not make you cry.” 
I wanted everyone to see the guy behind the design!
You can see more of Mike’s work at 
facebook.com/MattocksDesign

NATIONAL FIREWORKS ASSOCIATION
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Nancy’s Note

Nancy and Mike at the 2016 PGI in LaPorte, IN

Speaking of designs, that brings us to the wonderful memorial pins designed 
by Katherine Guccione, of Pyro Novelties, made to be used for the fund 
raising to help needy families of the NFA in medical crisis situations.  The pins 
were a real hit at the event and much was raised to be used for a great 
cause.

Wolverine Fireworks kicked off the campaign with a sizeable donation to the 
fund in John’s memory.  Thank you, gentlemen.

Also, The Schneitter Fireworks family designed and made all of the table 
decorations for the event in John’s memory in the magic theme and with 
antique fireworks from the Schneitter collection of Ed and Rick.  So much 
work went into the effort as well as the love that was expressed.  They were 
magnificent!

Jeremy Kovac of Aerial FX, Inc. choreographed the show on Thursday night 
dedicated to the memory of John Blogin.  The fireworks were donated by 
many different fireworks companies and individual donations.  Jeremy and 
crew did such a beautiful tribute.  Mike Romano, thank you for your special 
donation.  John and I watched Jeremy grow up and become the professional 

Center Piece
by The Schneitter Fireworks



he is today.  John had to be smiling down on this great 
production.
Jack Leonard, thank you for the lovely tribute you gave 
prior to the show. This was from the heart of an old friend 
and it showed. 
I have these memories to 
treasure forever, not only in 
my mind and heart, but also in 
video and photos taken by my 
friend and professional pho-
tographer, Jesse Ververka. 

So many wonderful people 
have made my life easier after 
John’s passing with prayers and 
tremendous support in so many 
ways that I am left speech-
less in ways to thank each and 
every one of you.

My deepest appreciation,
Nancy Blogin
And the entire John Blogin Family

Memorial Pin 
by Katherine Guccione
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https://fca.pyromanager.com

AN FC APPLICATION

-最快2天就可以拿到FC号
-运用烟火管家之云计算软
  件进行在线申请
-简单，快速与便捷
-行家技术支持
-一流服务

您了解吗？
FC号等同EX号

-Receive FC Numbers in as 
  little as 2 days
-Make applications online 
 using Pyromanager’s cloud-
 based software
-Simple, quick and easy
-Expert technical support-Expert technical support
-First Class service

DID YOU KNOW...
An FC number has the same 

status as an EX number!

烟花认证代理机构 (代理号为: FCA111)
Firework Certification  Agency (FCA 111)烟火管家
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As I tell my pyro friends, just about the only thing good 
about being 70 years old is remembering fireworks prod-
ucts and events from long ago.  The story of the plastic 
cherry bomb and how it hurt the industry’s reputation is one 
such memory.

I had never heard of the plastic cherry bomb until May 22, 
1964, when Joe Gross and I traveled to Washington, DC, 
and northern Virginia for the sole purpose of acquiring the 
best fireworks we could find 
for the upcoming Fourth 
of July.  After hitting all the 
stands and stores in the 
District and purchasing a 
bag of lame safe and sane 
products, we crossed the 
Potomac River and entered 
Virginia, a pyrotechnic par-
adise at the time.  There, at 
a stand in Bailey’s Cross-
roads, we found a variety 
of legal aerial devices that 
made our mouths water:  
Artificial Satellites, Whis-
tling Jupiters, Helicopters, 
Night Parachutes, and two 
different star mines.

After dropping as much money as our budgets would per-
mit, we settled into a lengthy discussion with the proprietor 
bemoaning the fact that firecrackers and salutes were not 
available.  At that point, he asked, “Did you ever have any 
plastic cherry bombs?”  When we said that we had not, 
he told the story of the device:  a rock hard red plastic orb 
about the size of a regular cherry with a fuse glued into the 
top.  When ignited on a lawn, it would not only remove a 
patch of grass but actually blow a hole into the dirt a few 
inches deep.  

His description of the device stuck in the back of my mind 
until 1972 when I met fellow PGI member Fred Wagner at 
a Guild event.  He described actually buying a paper bag 
of 12 plastic cherries for a buck at a gas station in Wood-
bridge, VA, in 1963.  After handing the owner his cash, he 
was cautioned that the bombs were extremely powerful and 

must be fired with extreme care.  He soon found out why!  

Upon returning home to Pennsylvania, Fred took a plastic 
model airplane into the yard, and placed the cherry bomb 
under it.  After lighting the fuse, he retired to the patio as 
a deafening blast shattered the plane and blew out micro-
scopic shards of plastic which stuck into the wooden siding 
on the house!  This was not a simple cherry bomb, this was 
simply a bomb!

Being educated as a scientist, Fred began a lengthy inves-
tigation on the product that atomized his model airplane.  
The device was patented by a William Baum and manu-

factured by Capital Fire-
works in Brandywine, MD, 
a suburb of Washington.  
Its chemical content was 
not flash powder but lead 
azide, a potent substance 
used by the military when 
manufacturing ammunition 
primers.

Fred soon dug up newspa-
per articles on the devices.  
One article described the 
son of a Marine officer who 
had a plastic cherry bomb 
thrown at him as a prank.  
The bomb exploded and 
the boy was rushed to the 
hospital where over two 

dozen plastic fragments were removed from his legs.  And 
then there was the incident at Virginia’s Lake Barcroft.  Two 
men in a canoe threw one of the devices into the water to 
frighten an underwater swimmer.  It exploded and fatally 
crushed the swimmer’s skull.  And then there was the boy 
swimming in the Ohio River when a cherry was thrown at 
him.  He was killed, and the medical examiner stated that, 
“His heart and stomach were as hideously mutilated as if 
he had been beaten to death with a sledgehammer.” 

By 1964 there were far too many incidents involving the 
devices and the federal government got involved.  Marine 
Corp scientists at Quantico tested the cherry bombs and 
discovered that they had the power of a military blasting 
cap, four to five times more powerful than a regular cap.  
They also conducted a test where a cherry and a coconut 
were sunk into a large tank of water with the items separat-

The Plastic Cherry Bomb:
Black Eye for the Industry

Musings by Jack Leonard
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ed by a distance of ten feet. The explosion split the coconut 
in half.

Such accidents were noticed by the media including gossip 
columnist Jack Anderson who described  the plastic cherry 
bomb’s power and blasted the industry that created it.

By this time the folks at Capital Fireworks could see that 
the government would soon be knocking at their door, so 
they took immediate action.  One morning, a boater was 
on the Potomac and discovered millions of plastic cherry 
bombs floating off the Maryland shore.  The devices were 
no more!

Over the years, I’ve always tried to test as many new 
fireworks I could just to see how good they were.  Luckily, 
I was never able to acquire one of those plastic devices 
which harmed both users and the industry as well, and for 
that I feel blessed.
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509 W. Koenig Street
Grand Island, NE 68801

(308) 382-2330 • (800) 658-4200 • Fax (308) 382-7109
Member of many fi reworks trade organizations,

including NFA, APA, PGI and WPA.

Kristy Wolfe
kwolfe@ryderinsurance.com

Tami Towne, CIC 
ttowne@ryderinsurance.com

Products Liability • Stand Liability
Display Liability • Club Liability

Property • Auto • Cargo
Workers Compensation

Mandy Miller
mmiller@ryderinsurance.com
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For years major retailers have been asking PHMSA for some 
regulatory relief for those hazardous materials that are sold 
off their shelves as consumer commodities, yet have been 
returned back to the store for one reason or another.  Retailers 
have always faced the issue of repacking, training, and other 
regulatory requirements in order to get them back to the dis-
tributers.  When the Notice of Proposed Rule was issued two 
years ago, the NFA immediately responded that when a final 
rule was issued it should include the 1.4 consumer fireworks 
industry, as they have the same issues to get products from 
tents and other retail outlets back to the distribution centers. 

Finally the Reverse Logistics Law becomes a final rule.  This 
has a monumental positive impact on the consumer fireworks 
industry.  Although the rule was written mostly to allow those 
products that can be shipped as limited quantities, PHMSA 
did some deviations from the limited quantities approach, 
which would allow for the shipment of 1.4G (fireworks and 
flares).

The final rule consist of 66 pages, so in this bulletin I have 
taken out those sections that impact the 1.4 consumer fire-
works industry and will list them with a summary of what 
each change to the regulation means.  They are as follows: 

§ 171.8 Definitions and abbreviations.
**** * Reverse logistics means the process of offering for trans-
port or transporting by motor vehicle goods from a retail store 
for return to its manufacturer, supplier, or distribution facility 
for the purpose of capturing value (e.g., to receive manufac-
turer’s credit), recall, replacement, recycling, or similar reason. 
This definition does not include materials that meet the defi-
nition of a hazardous waste as defined in this section.

Summery:  The definition of Reversed Logistics has been 
inserted into section 171.8 in the alpha order with all other 
definitions found in this section. 

§173.63   Packaging exceptions.

(d) Reverse logistics. Hazardous materials meeting the defini-
tion of “reverse logistics” under §171.8 of this subchapter and 
in compliance with paragraph (b) of this section may be of-
fered for transport and transported in highway transportation 
in accordance with §173.157.

Summery:  Paragraph (d) has been added to section 173.63 
to allow those explosive that meet the definition of reverse lo-
gistics (1.4G and 1.4S fireworks) to be shipped in accordance 
with the provisions outlined in the new section 173.157.

§ 173.157 Reverse logistics - General requirements 
and exceptions for reverse logistics.
(a) Authorized Hazardous Materials. Hazardous materials may 
be offered for transport and transported in highway transpor-
tation under this section when they meet the definition of 
reverse logistics as defined under § 171.8 of this subchapter. 
However, hazardous materials that meet the definition of a 
hazardous waste as defined in § 171.8 of this subchapter are 
not permitted to be offered for transport or transported under 
this section. Hazardous materials authorized for transport 
according to a special permit as defined in § 171.8 of this 
subchapter must be offered for transportation and transported 
as authorized by the special permit.
(b) When Offered for Transport or Transported by Non-Pri-
vate Carrier. Hazardous materials must be both authorized for 
limited quantity provisions as well as explicitly authorized for 
reverse logistics transportation under their applicable limited 
quantities section. Except for alternative training provisions 
authorized under paragraph (e) of this section, all hazardous 
materials must otherwise meet the requirements for a limited 
quantity shipment.

Summary:  Shipments are subject to the same provisions of 
the regulation as materials that are authorized to be shipped 
and transported as limited quantities.  This means that ship-
pers must have shipping papers and must ensure that packages 
are properly blocked and braced in the same way they were 
when shipped from the distribution center to the retail out-
lets.  Since 1.4 fireworks are not authorized in the regulation 
as a limited quantity you must prepare the shipping paper 
with all of the required information (ie: un number, name, 
1.4G,PGII) that is required when shipping from the distribu-
tion center to the retail outlet.  You should also show after this 
information on the shipping paper “Limited Quantity”.

(c) When Offered for Transport or Transported by Private 
Carrier. Hazardous materials are authorized under paragraph 
(b) of this section  are subject to the following limitations:
(1) Division 1.4G materials offered for transport and trans-
ported in accordance with § 173.65 of this subchapter. (2) 
When sold in retail facilities; Division 1.4G or 1.4S fireworks, 
Division 1.4G ammunition, or Division 1.4G or 1.4S flares. 

DOT  NFA  Bulletin
Reverse Logistics Becomes Law
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Shipments offered for transport or transported under this 
subparagraph are limited to 30 kg (66 pounds) per package. 
All explosive materials subject to an approval must meet the 
terms of the approval, including packaging required by the 
approval.
 (5) Materials shipped under this paragraph (c) must also 
comply with the segregation requirements as required in § 
177.848.
(6) Shipments made under this section are subject to the inci-
dent reporting requirements in § 171.15.

Summary:  PHMSA is limiting the shipment of 1.4S and 
1.4G fireworks and flares to transportation by private carrier 
when shipped as reverse logistics. By authorizing the ship-
ment of these materials as limited quantities by private carrier, 
the PHMSA is providing an exception from existing limited 
quantity provisions to authorize for transportation the ship-
ment of consumer fireworks and flares as reverse logistics..

For the purposes of packaging shipped under the reverse 
logistics requirements, the PHMSA is only requiring that the 
reverse logistics packages are closed in a manner that leakage 
will not occur under normal conditions of transportation. 
This means transporting retail items in their original packag-
ing or a packaging of equal or greater strength if the original 
packaging is unavailable.  However, if a specific package is 
required as part of the EX or FX approval that package must 
still be used in the reverse logistics.

(d) Hazard Communication. Hazardous materials offered for 
transportation and transported by private carrier in accor-
dance with paragraph (c) of this section may use the mark-
ing “REVERSE LOGISTICS – HIGHWAY TRANSPORT 
ONLY – UNDER 49 CFR 173.157” as an alternative to the 
surface limited quantity marking found under § 172.315(a). 
Size marking requirements found in § 172.301(a)(1) apply.

Summary:  If the package is a package that fireworks was 
shipped to the retail outlet and has the marking of UN0336 
Fireworks and is labeled with the 1.4G label no other marking 
are required.  If using a strong package of equal strength the 
only marking on the package required is “REVERSE LOGIS-
TICS – HIGHWAY TRANSPORT ONLY – UNDER 49 
CFR 173.157”

(e) Training
(1) Any person preparing a shipment under this section must 
have clear instructions on preparing the reverse logistics ship-
ment to the supplier, manufacturer, or distributor from the 
retail store. This includes information to properly classify, 
package, mark, offer, and transport. These instructions must 
be provided by the supplier, manufacturer, or distributor to 

ensure the shipment is correctly prepared for transportation 
or through training requirements prescribed under part 172 
Subpart H of this subchapter.

(2) Employers who do not provide training under part 172 
Subpart H of this subchapter must:

(i)Identifyhazardousmaterialssubjecttotheprovisionsofthis-
section,verify compliance with the appropriate conditions 
and limitations, as well as ensure clear instructions from the 
manufacturer, supplier, or distributor associated with prod-
uct’s origination or destination;

(ii) Ensure clear instructions provided are known and ac-
cessible to the employee at the time they are preparing the 
shipment; and

(iii) Document that employees are familiar with the require-
ments of this section as well as the specific return instructions 
for the products offered under this section. Documentation 
must be retained while the employee is employed and 60-days 
thereafter. Alternatively, recordkeeping requirements under 
part 172 Subpart H may be used. 

Summary:  If employees that have received HM/Security 
training that all HM employees of the distribution center 
received no further training is required.  However, if the 
employees are not HM employees and have not received any 
HM/Security training at a minimum they must receive spe-
cific instructions as to the requirements contained in 173.157.  
Those instructions must be provided by the distribution 
center and must be kept for the period of time the person is 
employed and for 60 days thereafter.

Remember to sign up now for the NFA HM training that will 
be conducted at the next EXPO.  We must know how many 
regulations to order.

Tom Dunaway
Tom Dunaway & Associates, Inc.
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Marilyn O’Connor and Nancy Blogin at Tradeshow
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Winda Fireworks
• Factory-direct from China
• Full class “C” product line
• Container direct shipment
• Small order delivery

Email: WindaUSsales@getwinda.com
Phone: (747) 333-8399
Fax: (501) 421-1015
Website: www.getwinda.com
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FAVORITE FIREWORKS
AMERICA’S
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Home of Excalibur Patented Artillery Shells

Most Recognized Product Labeling

jakesfireworks.com

Proudly Selling World Class Brand Fireworks

Online Ordering, Price Lists, Payments

Save Big with our Container Dropship Program

8 Distribution Centers = Reduced Shipping Costs

Full Lines of Class C and Safe and Sane Products



NATIONAL FIREWORKS ASSOCIATION

www.nationalf i reworks.org20

- 2016 NFA Expo -



OCTOBER 2016

www.nationalf i reworks.org 21

- 2016 NFA Expo -







NATIONAL FIREWORKS ASSOCIATION

www.nationalf i reworks.org24



OCTOBER 2016

www.nationalf i reworks.org 25

#1 Selling Artillery Shell
For Over Decade

Highest quality and huge selection
Eye catching label designs,
Distribution centers across the US
High definition product videos 

www.JakesFireworks.comCall Today 800-766-1277 

SELL MORE FIREWORKS THIS YEAR WITH JAKE’S FIREWORKS!  
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National
Fireworks

Association
c/o Nancy Blogin

8224 NE Bradford CT Kansas City MO 64151

2016
Advertising rates

IN THE NFA newsletter

1/4 PAGE - $75
1/4 PAGE Back Cover- $125

1/2  PAGE Inside - $150
1/2 PAGE Back Cover - $250

FULL PAGE - $300

To Submit an article for publication or advertise please
contact Nancy Blogin at nblogin@nationalfireworks.org

1/4 AD 1/4 AD

These rates DO NOT APPLY to the Annual NFA EXPO Guide.
Articles for the next issue are needed by November 11, 2016.


